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GovCloud: Cloud Computing for the Business of 
Government 
A Five-Step Process to Evaluate, Design and Implement a Robust Cloud 
Solution
The book describes the key characteristics of cloud computing and various 
deployment and delivery models. It contains case studies and best practices, 
how to set and meet goals, developing a robust business case analysis, how to 
implement and use cloud computing and how to make sure it is working.

For more information on the company, its publications and professional training, go to 
http://www.governmenttraininginc.com/index.asp#Bookstore.

Executive Briefi ngs & Presentations Best Practices 
Handbook
A step by step process and guide to making powerful presentations to 
colleagues and the press
This book will teach how you to develop a plan so that you know what to 
do, what to say and how best to say it. These techniques will stand you in 
good stead whenever you need to communicate whether it is in the offi ce or 
in front of millions of people during a live television interview.

Handbook for Managing Teleworkers
A 5-Step Management Process for Managing Teleworkers
This book is an A-Z guide aimed at managers tasked with introducing 
teleworking or overseeing teleworkers and ensuring that everything runs 
smoothly. The rules for managing teleworking are the same whether you are 
a federal or state employee or work for a private company or organization. 
The book is also very useful to people who are thinking of teleworking or 
trying to persuade their employers to introduce it. 

Handbook for Managing Teleworkers – Toolkit
The Handbook discusses all the arguments that have been put forward 
against teleworking and debunks them using all the latest surveys and case 
studies. There are chapters on problems and how to overcome them and 
how to motivate through counseling, coaching and developing trust.
It is an invaluable resource for all telework managers and those who might 
be tasked with taking on this responsibility and an essential companion guide 
to Government Institute’s Handbook for Managing Teleworkers published 
earlier this year.
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